Year 6 Project Pack:
Theme Park

During this project, you will:
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Develop your problem-solving and thinking skills.

’ Make decisions and choices.




Lesson 5: Marketing and Advertising

Your website is up and running
with your online brochure
available, but you need to do
some direct marketing to

convince your target market to
want to vistt your attraction.




Marketing Budget

On your Marketing Budget Activity
Sheet, let’s do a quick calculation...

£5 000 000 - (your building costs +
two weeks of running costs) = your
marketing budget.

Marketing Budget

Work out your marketing budget:

£5 00D 000 - (your uilding costs -+ two weeks of running costs 3=

Here are your advertising options and costs:
Discuss your advertising choices with your business partners and cirde all the advertising methods you are going
to invest in. Just make sure you dan't go over budger!

Print

National tabloud newspager (five daily ediions) = £50 000
National lds mag' Tatalled three issues) = £15 000
National children's comic Bonzo (three issuss) = £10 000

reasons for each marketing declsion):

Blllboard
Nationwide compaign of five hundred bilboard posters in
different UK ciles in prominent locations = £20 000

Radio
Naticnal radio advert (repacted reqularly over one monch) = £25 000

Local racio advert (rapeated regularly over one month) = £10 000

Internet Web Banner
Promated link on top search engine Geegle {1 monthl = £10 000

Promaoted link on the social media site Smilebook (1 month) = £10 COO

Television

Primetime narional main channel advert (repeated. three times o day for a
month) = £150 000

National cable charmels advert (repeated ten times a day over  varlety of
ehannels for one month) = £50 000

National children's advert (repeated ten times o day over a month? = £35 000
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Advertising Methods

5#’@" Discuss with your business partners the ways in which you think you
advertise your theme park:
Print: Advertisement within a newspaper or magazine.
ot Billboards: Poster campaign

Radio: Advertising on either a local station or on a nationwide radio station.

Television: Advertisement on a speciﬁc channel or at a certain time of dag.

What are the advantages and disadvantages of each method? What will you
need to do to create each type of advertisement? How much do they cost?
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Advertising: Print

Advantages:

* Not as expensive as other types of
advertising.

* Can target specific customers by
choosing the publication your advert
appears in.

* Reaches nationwide audience.




Advertis'mg. Billboard

Advantages:
* Displays a message 24 hours a day to a
large target audience.
* Relatively cheap in comparison to other
methods.




Advertising: Radio

Advantages:
* Reaches many captive customers for a
relatively low cost.
* Jingles can get stuck in customers’
minds and are repeated to others.




Advertis'mg: Television

Advantages:

* Mass coverage to a targeted audience.

* Images and sound make it a unique
advertising option.




Advertising: Internet

Advantages:

* Mass coverage — reaching daily users.

* Quick and easy to produce and
relatively cheap.




Features of Advertisements

content and layout, persuasive adverts
often have similar features:

! Although all slightly different in their

They contain imperative (bossy)
verbs.

Visit us today!

Come for the day out of a lifetime!



Features of Advertisements

)
/;”’ They contain key product information. \‘:
y’ A\ : i @ ,  Just off junction 33 of the M. Follow the signposts.
| ’ www.adrenalineworld.co.uk
| Open every day from 10am = 6pm.
\ ~ Prices start from just £15.
<3,§




Features of Advertisements

“If you like your insides turn upside down,
come and try the rides at Crazgtown!’ :
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Features of Advertisements

They contain rhetorical questions.

Are you brave enough?

Do you want to brlng your J‘amilg on
a fantastic day out of a lifetime?

If they are visual, they need to be
colourful, bold and eye-catching.




Features of Advertisements

Phenomenal Jaw-

Attractions Dropping

i



Designing Advertisements

Key product information: e.g. Just off Junction 33 of the M1. Follow the signposts.
www.adrenalineworld.com. Open everyday from 10am — 6pm. Prices start from just £15.



http://www.adrenalineworld.com/

Flash Task

* I

!FIEGA DROP

Mega Drop Magazine has asked you to write a |\ The Bagueine for. Ralero kestar sathia¢ta!
rollercoaster review of the most thrilling rid at your ¥ New s manth
theme park to appear free of charge in their next “ s
edition!

Read the example magazine review on the Zero
Gravltg ride.

Analgse its main J‘eatures before writing your own
article.




Reflection

Which business groups would like to come out and share their advertisement?

Does your advert contain enough keg 'mformatlon
speclﬁc to your theme park?




